News or Views? See also https://troymedia.com/viewpoint/why-canadian-news-outlets-have-lost-public-trust/
Once trusted for facts, Canadian news outlets now blur news and opinion, leaning on advocacy instead of balanced reporting
There was a time when the newspaper was the first word on what had happened in the world. You read it for the facts: who, what, where, and when—delivered with journalistic restraint and editorial separation. It was a morning ritual, a trusted source of fresh understanding before the rest of the day began.
But something changed. As news broke faster on TV, then faster still on social media, the traditional newspaper couldn’t keep pace. By the time it landed on your doorstep, you'd already heard the headlines—often from a glowing screen. So the paper pivoted. It began offering not just news, but views—analysis, interpretation, argument. And as ad revenue migrated online and print editions shrank, opinion columns expanded to fill the gap.
Today, many articles are less about what happened than why it matters—according to the author. Objectivity gave way to perspective; reporting gave way to storytelling. Political leanings, once confined to editorial pages, now seep into news coverage itself. It's no longer unusual to read a front-page piece that sounds more like a sermon than a summary.
Which raises the question: what are we really reading—a newspaper, or a viewspaper?
Fact or Fiction?
If news is meant to inform and views are meant to persuade, then newspapers have blurred the line. Once the bearer of facts, today's paper often arrives as a curated lens, reflecting not just the world, but the worldview of its writers. So yes, perhaps the name newspaper is due for a renaming; “viewspaper” seems most apropos.
